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On Saturday, Mr. Paul Bruun married Ms. Jean 
Williams. The ceremony was held at The Presby -
terian Church of Jackson Hole.

Of�ciating was the Rev. Dan Abrams, a former Jack-
son resident and longtime friend of the groom. 
Rev. Abrams set the tone for the joyous occa-
sion when he began the service by inquiring: 
“Who said the age of miracles is over?”

The bride was resplendent in a white off-
the-shoulder dress, complemented by an 
8-foot-long silk train and white lace veil. The 
groom wore a traditional black tuxedo with 
vest, his white ruf�ed shirt highlighted by a 
dapper red bow tie. At the reception, a natty 
black tam-o’-shanter rested atop the groom’s 
perfectly coifed bald pate.

Music for the ceremony was provided by 
pianist Judy Bayse, who played pieces rang-
ing from opera to a hymn. Alison Kyle lent her 
magni�cent voice to an aria from Madame But-
ter�y, “Hello Young Lovers” from The King and I and “One 
Hand, One Heart” from West Side Story. Ms. Kyle provided 
an elegant counterpoint to Rick Schreiber’s country-bluesy 

rendition of Guy Clark’s “Like  A Coat From the Cold.” At 
the ceremony’s end, the wedding party and guests joined 
as one in singing “How Great Thou Art.”

A reception followed at the scenic Circle EW ranch of 
Elizabeth McCabe, co-publisher of the Jack-
son Hole News&Guide (who arrived at the 
church in grand style in her bright red, mint-
condition 1963 Cadillac). Under a large white 
tent offering protection from unseasonably 
cool temperatures, guests were entertained 
by local favorites Shelley and Kelly, and dined 
on sumptuous southern barbecue prepared by 
Bill Boney’s Dining In Catering and a caterer 
from South Carolina brought in for the occa-
sion.

Among the guests at the wedding and recep-
tion were a number of local and national �sh-
ing luminaries, including Howard Ballew, Jay 
Buchner, Jack Dennis, Tom Montgomery, and 
Scott Sanchez.

Also in attendance were some of Mrs. McCabe’s 
News&Guide colleagues, including co-publisher Michael 
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See CORPUS CALLOSUM on 10C

Golf resort’s members
and visitors can enjoy
facials, massages, more.

By Katy Niner

With care infused in all details, 
the new Spa at Shooting Star wraps 
members and guests in wellness.

Its array of innovative services is 
available to all – Shooting Star Mem-
bers and day-spa guests, men and 
women – from 9 a.m. to 6 p.m. daily.

From the �ne art on the walls to the 
treatment menu mindful of high-alti-
tude lifestyles, and a night sky of lights 
sparkling from steam showers’ ceilings, 
Shooting Star President John Resor 
and wife Kitty drew inspiration from 
Shooting Star’s singular setting and 
considered the entire spa experience, in-
cluding the before- and after-treatment 
offerings, in designing the spa.

Spa director Sarah Hodges out-
lined offerings in a release: “Innova-
tive massage therapies will heal body, 
mind and spirit. Full body treatments 
will detox, destress and restore your 
skin’s health. Unique skin-care treat-
ments, including clinical facials using 
the gold standard in skin-care tech-
nology, will rejuvenate your skin and 
renew its youthful glow.”

Designed by Health Spa Napa Val-
ley with interiors by Brayton Hughes 
of San Francisco, the spa sits on the 
second �oor of the Shooting Star Club-
house, and although generously pro-
portioned, it feels intimate. The seven 
treatment rooms include massage, 
facial and wet-treatment rooms and 
a couples suite. The latter encourages 
couples, friends, bridal parties and 
mothers and daughters to experience 
the spa together, Hodges said. 

Overlooking the Tom Fazio-designed 
golf course, the suite features its own 
massage tables, soaking tub, �replace 
and shower. The Take Time For Two 
offering, for example, provides couples 
with two hours of relaxation, including 
a �reside glass of wine, and is accessi-
bly priced at $350, Hodges said.

A massage room adjoining the 
men’s members’ locker room welcomes 
gentlemen, and offers, in particular, 
treatments such as a Sportsman mas-
sage (60 minutes, $150). 

The spa brings three product lines to 
the valley. Dr. Obagi’s ZO Skin Health, 
designed for clinical therapies, makes 

its regional debut at Shooting Star 
and brings The Ultimate Machine for 
microdermabrasion and galvanic and 
LED light therapy, among other clini-
cal services. ZO Skin Health promotes 
cell regrowth and rejuvenation from 
within, Hodges said.

The spa also hosts the Arcona line 
of organic, botanical-based skin care, 
and Alchimie Forever, a science-driv-
en Swiss antioxidant skin care line, 
whose president, Ada Polla, �ew from 
Europe for the spa’s open house for 
members on July 31. 

Treatments include the Green Riv-
er Nourishing Seaweed Wrap and the 
Grand Traverse Body Firmer (both 
$150 for 60 minutes, or $215 for 90 
minutes, which includes a 30-minute 
massage).

Facial treatments include the High 
Altitude Instant Lift Facial and Al-
penglow – Organic Fruit Enzyme Peel 
(facials are 60 minutes, $160), and fa-
cial enhancements (add-ons to facial 
treatments) like the Cascade Canyon 
ultrahydrating mask, and the Star 
Night Out microcurrent eye lift ($85 
for up to 30 minutes).

Clinical skin care therapies include 
the age-defying Ultimate Lift using 
microcurrent technology (60 minutes 
for $190).

Massage offerings, priced at $150 
for 60 minutes (most massages are 
only 50 minutes) and $215 for 90 min-
utes, include hot stone, relaxation, 
sports and prenatal massages as well 
as the Shooting Star Signature Mas-

sage, a deep-tissue massage that in-
cludes a wet-towel treatment.

The spa can customize treatments 
and packages. Gift certi�cates are 
also available.

Relaxation lounges for men and 
women, stocked with infused waters 
and light fare, encourages extending 
a spa treatment into a rejuvenating, 
even social retreat.

Guests can order food from Executive 
Chef Michael Christies’ lunch menu. 

Distinct locker facilities for mem-
bers and day-spa guests stock every-
thing needed to refresh after a treat-
ment and ready for dinner: showers, 
dressing room and vanity. The dining 
room is open nights to the public Mon-
day through Thursday.

The Sundance Room, with its two 
walls of windows, will soon offer yoga 
and pilates classes, also open to the 
public.

Also coming soon: a spinning room 
featuring RealRyder bikes, a new ex-
ercise bike with an articulated frame 
that steers and leans like an actual 
road bike.

A full-service beauty salon, offering 
manicures, pedicures and hair servic-
es, is slated to open this fall.

Rooted in a sense of place, Shoot-
ing Star lauds local resources, which 
include the human resources of this 
valley. Hodges takes pride in her spa 
staff. To book treatments, call the 
spa at 739-3280 a day in advance, al-
though same-day reservations may be 
accommodated.

Business
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The Spa at Shooting Star’s couples suite overlooking the Tom Fazio-designed 
golf course allows private pampering for twosomes and small groups.
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TOTAL TAXABLE SALES REPORTED TO 
Wyoming’s Department of Revenue and Taxa-
tion in July totaled $81.7 million, 4 percent 
lower than the sales reported in July 2008. A 
one- to two-month lag separates actual sales 
and when taxes are reported by the state, so 
�-�X�O�\�¶�V���Q�X�P�E�H�U���U�H�À�H�F�W�V���0�D�\���-�X�Q�H���V�D�O�H�V�����'�X�U�L�Q�J��
�W�K�H���¿�U�V�W���V�H�Y�H�Q���P�R�Q�W�K�V���R�I���������������7�H�W�R�Q���&�R�X�Q�W�\�¶�V��
taxable sales totaled $440 million, down 13 
�S�H�U�F�H�Q�W�� �I�U�R�P�� �W�K�H�� �¿�U�V�W�� �V�H�Y�H�Q�� �P�R�Q�W�K�V�� �R�I�� ������������
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sales totaled $1.02 billion, about the same as 
in the 12 months ending in July 2007.

Source: State of Wyoming

Business Briefs must be submitted to the 
�1�H�Z�V�	�*�X�L�G�H���E�\���Q�R�R�Q���R�Q���0�R�Q�G�D�\�����(���P�D�L�O���H�G�L-
tor@jhnewsandguide.com, call 733-2047 or 
�V�W�R�S���E�\���W�K�H���R�I�I�L�F�H���D�W�������������0�D�S�O�H���:�D�\�����D�F�U�R�V�V��
from Kmart. Or fax them to 733-2138.

DEAdLINES

THE GRAPH ABOVE SHOWS THE LAST 
seven years of total taxable sales in Teton 
County. Taxable sales grew steadily from the 
end of 2003 through the end of 2006. After 
stagnating for much of 2007, taxable sales be-
came much more volatile, growing rapidly until 
their peak in September 2008, then declining 
since then. Big picture, taxable sales today are 
5 percent below a year ago, about the same 
as two years ago and 25 percent higher than 
�W�K�H�\���Z�H�U�H���D�W���W�K�L�V���W�L�P�H���¿�Y�H���\�H�D�U�V���D�J�R��

Source: State of Wyoming

RETAIL SALES ARE THE BIGGEST SOURCE 
of Teton County’s taxable sales. Retail sales 
�U�H�S�R�U�W�H�G���L�Q���-�X�O�\���W�R�W�D�O�H�G���������������P�L�O�O�L�R�Q���������S�H�U-
cent lower than in July 2008. The 7 percent 
drop is the smallest decline since February 
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able retail sales totaled $150 million, 16 
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of 2008. On a 12-month running basis, re-
tail sales today are about where they were 
in summer 2005. As it declines, the retail 
sector is dragging down the overall taxable 
sales economy.

Source: State of Wyoming
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